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1. Organize sales aghiiidiesandaus:A
required regular business travel
within EU area.

E ;»zifi/ 2. Manage account business, plan and
B ok E gz A S executing market strategy.
A 4% afd/T v g 3. Expand customer base and
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) 20. 000 % sustainable solution.
JJ’P 5.Drive HIWIN channel partners to
B achieve sales growth goals.
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